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WEBSITE CONTENT ANALYSIS 

EXECUTIVE SUMMARY  

Founded by actress, Doris Day, Doris Day Animal League is a non-profit organization focused on lobbying 
for the wellbeing and protection of animals.  The organization promotes public campaigns, policy 
creation initiatives, and educating the community on the proper treatment of animals. The website’s 
primary purpose is to educate users on the company mission, collect donations, and provide information 
and links to different petitions.  

The About Us Page mentions specific goals in relation to Doris Day’s original commitments which are 
enforcing law or enacting legislation related to: eradicating puppy mills, protecting endangered animals 
from being hunted for sport, ending exporting horses to foreign countries for purposes of consumption, 
and animal testing for cosmetics.  

The following content audit and analysis assesses the current state of the website for values of five major 
content categories:  

• SEO 

• Accessibility  

• Content  

• Writing  

• Architecture 

 

Link to website: https://www.ddal.org/  

 

 

https://www.ddal.org/
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FIRST IMPRESSIONS 

On the homepage, actress Doris Day is mentioned multiple times in text, however there is no 
accompanying image to reference founder. The call to action is appropriate as the donate button is easy 
to find on the top right corner and a link to subscribe by email is boldly printed across the top. The email 
link is also at the bottom of the homepage. Links to the foundation’s social media pages are accessible 
next to the orange donate button. This is an important factor for spreading the messaging across 
multiple platforms.  
 
The homepage provides images of a horse and a faded image of Washington D.C. near the middle. There 
are also two images related to two different policies and acts. There is no context for the images, which 
makes the content confusing.  
 
The homepage would benefit from updating information regularly. For example, the website does not 
provide recent information related to upcoming events, recent success stories or relevant issues in the 
animal rights platform. This is an important step in keeping users engaged and visiting the site regularly. 
 
Additionally, the user experience would be improved by providing users with contact information on the 
homepage in case they cannot easily find specific information on the website or wish to donate by 
phone.  
 
The website also has a publication titled “Best Friend’s for Life” about responsibly housing pets. This 
content is only found at the bottom of the About Us page, which is difficult to find. Instead, this content 
should be highlighted on the homepage as an achievement.  
 

 
Website Homepage 
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CONTENT ANALYSIS  

SEO 
 
Meta Descriptions 
There are major flaws related to the 
SEO. When running Screaming Frog SEO 
Spider 14.1, none of the pages provided 
meta descriptions. By not providing 
meta descriptions, the likelihood of 
someone clicking on the link and 
visiting the page is highly reduced.  
                                                                                               
Page Titles and Headers 
The page titles are accurate and match the links, however they could provide more information 
about the page. The shortest title length is the homepage titled “Doris Day Animal League” 
which is 23 characters. The longest is title length is the page titled “Get social for the animals | 
Doris Day Animal League” which is a total of 48 characters. It is recommended by Exposure 
Ninja that the page title be between 55 and 70 characters, which shows as much information as 
possible without the text being cut-off.  
 
This website does not make use of page headers, or H1 tags. Each page provides the same H1 
tag “Primary Menu.” By using the same H1 tag on each page, the tag becomes inconsistent with 
the URL.  
 
When searching the next layer of headers, the H2-1 tags provided the same names throughout 
the pages “Stay Connected.” When searching the H1-2 tags, the SEO spider system recognized 
separate titles that are related to the URL provided (i.e. “About Us”, “Contact”). However, many 
of them were inconsistent. For example, on the http address link: http://www.ddal.org/get-
social-for-animals/ the H1-2 tag reads “Doris Day Animal League” which does not provide an 
accurate description of the page.  
 
ACCESSIBILITY 
 
When examining images and running a web accessibility evaluation through wave.webaim.org 
on the Doris Day Animal League website, most of the alt text was missing. Specifically of 50 
image inlinks found, only 4 provided alt text, one of which was a repeat. Meaning of all the 
images provided, 8% have alt text. Alt text is important as only providing a file name is confusing 
and does not provide a user with context to the image.  
 

http://www.ddal.org/get-social-for-animals/
http://www.ddal.org/get-social-for-animals/
https://wave.webaim.org/report#/https://www.ddal.org/
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However, some of the alt texts that are provided represent an accurate description of the 
image. The picture below provides an alt text of “two dogs share a stick at the dog park.”  

 
SEO Spider alt text for dog image 

 

Another image of Doris Day, simply titled “Doris Day” could be more descriptive, perhaps using 
“Doris Day holding dog on farm steps.”  

 
SEO Spider alt tag for Doris Day image 

The web accessibility evaluation also revealed 1 skipped heading level, 3 redundant links, 1 
noscript element and 6 redundant title text.  
 
CONTENT  
 
The website uses written text as the major source for content. The website provides no video 
content and few pictures. Most of the images come on the Act for Animals page which provides 
images associated with each promoted campaign. When clicking on a campaign there is a 
function that allows users to write messages to representatives, which is unique.  
 
There is also minimal interactive content for users, other than signing up to subscribe to the 
mailing list or using the message function. Providing an interactive component could help users 
keep up with current information, especially those who do not have social media accounts.  
 
WRITING  
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The writing is informative, clear, and mostly concise. The homepage provides a short description 
that outlines the nonprofit’s mission without being too lengthy.   
 

“DORIS DAY’S PASSIONATE WORK ON BEHALF OF ANIMALS IN NEED WILL NOT END. WE ARE 
COMMITTED TO CONTINUING ITS WORK TO PROTECTING ANIMALS THROUGH POLICY 

INITIATIVES, EDUCATION, AND CORPORATE ENGAGEMENT.” 
 
The Act for Animals page and Contact page highlight what the page is about in the first few 
sentences allowing users to quickly decide if the information they want is there. It uses a 
professional and consistent voice throughout website.  
 
ARCHITECTURE 
 
Navigation 
The website only has one way to navigate, which is scrolling through the homepage and by 
clicking on the 3 different tabs. There is no search bar or search function.  
 
There are 3 pages for the user to choose: About Us, Act for Animals and Contact. The About Us 
page gives a history of the organization and biography of Founder, Doris Day.  The Act for Animals page 
provides information and multiple links to animal policy petitions. The Contact page provides location 
and phone numbers.  

There is an orange donate button at the top which navigates users to a donation page curated 
by humanesociety.org.  

To the right of the donate button, there is a facebook and a twitter icon which opens a separate 
window to the nonprofit’s social media pages. The website does not redirect off the main page.  

As mentioned, on the Act for Animals page, there is a list of campaigns that the Doris Day Animal League 
support. When users click on the “take action” link, it navigates to the form where users can sign a 
petition and a tool that allows users to write a message to their state representative and send.  

 

https://secure.humanesociety.org/site/Donation2?24376.donation=form1&df_id=24376&mfc_pref=T?&s_src=ddalorg&s_subsrc=homehero
https://secure.humanesociety.org/site/Donation2?24376.donation=form1&df_id=24376&mfc_pref=T?&s_src=ddalorg&s_subsrc=homehero
https://secure.humanesociety.org/site/Donation2?24376.donation=form1&df_id=24376&mfc_pref=T?&s_src=ddalorg&s_subsrc=homehero
https://www.facebook.com/DDAnimalLeague
https://twitter.com/DDAnimalLeague
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                                                                                              Act For Animals Page 

Mobile Ability 
The website is mobile-friendly. Users will see a condensed version of the website with the 
donate button still active and displayed at the top. The option to sign up for email notifications 
is available on the top when they click the carrot next to “Stay Connected” and if they scroll to 
the bottom of the homepage.  
 
However, if users navigate to one of the petitions to sign on the Act For Animals page, the 
contact form and message application are very condensed and difficult to read. The layout 
adjusts if the user turns their phone sideways to a landscape mode, but this may be difficult for 
some users.  
 

  
                        Petition Form on DDAL (Mobile)                                                DDAL Homepage (Mobile)           



2/8/2021 Website Content Analysis 6 

 

CONCLUSION  

The website for Doris Day Animal League could become more searchable by providing meta 
descriptions, as well as more descriptive page titles. This will encourage users who are searching 
for ways to make a difference in animal rights to visit the website. Additionally, adding alt text to 
the images on the site will provide more context.  
 
From a content perspective, the website is well written and gives a good overview of the 
organization’s mission and values. However, there should be an interactive feed to keep users 
up to date with recent events, successes, petitions etc. This will be beneficial for those who do 
not have social media accounts and will keep the website more current.  

 


